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SLOGAN
VISSION

Slogan

Turning Food Waste
intro Growth

Vission

We strive to nurture organic
urban ecosystems through
circular urban farming business
models with the end goal of
creating “green-ovative cities”
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PAIN POINTS:

Pain points: When urban dwellers become the
final consumers, before the remaining items
turn into waste, they end up at landfill sites. In
the area of Bangkok, in the year 2019, there
were as many as 118,000 tons of waste
generated annually. Each year, Bangkok
needs a budget of up to 3,000 million baht to
manage this waste. In Thailand, the total
waste generated reaches a staggering 76,000
million tons per year, with food waste
accounting for 55% of this amount. The

'- ining 45% consists of non-food waste.
operly separating food waste would make it
easier to separate plastic waste, allowing for
easy reuse and recycling of up to 30%, while
only 15% would end up in landfills.
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COMPANY
MISSION

Foster Circular Economy: Embrace circular economy principles by utilizing food
waste to enrich soil, cultivating organic vegetables, and closing the loop of
resource utilization.

Promote Education and Awareness: Serve as a learning platform for agriculture,
environment, health, and food, raising awareness about sustainable practices and
inspiring a new generation of eco-conscious individuals.

01 Mission 02 Mission 0 3 Mission
We convert food waste We optimize space for We offer safe food for
to compost. urban farming. urban people.

& Bee Smart City

Reduce Generate
r 'I nmental Green Cleaner ncreased
J products ~ pro v ¥

" Circular ‘\»

Economy R

Recy cle
eeeeeeeeee ‘
rE‘SOU ces

Coi.lec a

@, remanu fact

The Circular Economy: Vision,
Problems and Smart City...

Explainer: Whal is a circul...

ropean Parliament
m C|rcular economy: the im...
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OUR
PROCESS

*

01 Farm design

*50 sg. meter space
*Green Logistical
Management
*Enabling environment
for urban farming for
rooftop

0 Food waste
composting

*Nutrient recycling
from food waste
management
Knowledge of diverse
organic fertilization
processes

BT

BRE

i

0 Green farm

management

*Optimal water usage
*Crop management for
maximum production
*Ecological multi-

cropping

0 Market
from Origin

§Education for urban
consumers on zero carbon
emission food systems (eat
food from where it’s
grown)
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COMPANY
__ OVERVIEW

~ We provide comprehensive E
solutions in @

“Close The Loop”

eeeeee
@@@@@@
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eeeeee
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oooooo

000000

Compost

00000
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===ea 4 | edrs, we €tin
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eeeeee reduce Food waste

eeeee 53.5 tons.

QQQQQ
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MANAGEMENT TEAM

VITOONRUENG LERTPANYAKUL
Organic Farming Specialist

P ’_2\.

|

[ i, SN dic
i uamnss\.--—f a4 Us:

SUKSAN IENPHAP
Marketing and Quality Control

- —

?,

-

B

THANAKORN JIAKAMONCHUEN

Specialist in Food Waste Conversion
and Farm Manager

y
'

PROMSUB SEOSATTAYAWONG

Strategy

ATTAPO NIPHATRO
Sales Management

KRISADA IBUDDEE

Research and Development

*c ¢ o o
e

e & & e

] " | T |

®
@
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®

PAREENA PRAYUKVONG

Human Development & Relationship
Management Network

SOMSAP RATTANAMONTRICHAI

Accounting and Finance
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SOCIAL AND ENVIRONMENTAL
IMPACT

Take advantage of Foster local economies Try to close loops of food
empty spaces. by designing circular waste (e.g., composting and
- urban farm micro- improved separation of
v - businesses. plastic waste).

Reduce Food mile from
‘ producers to consumers

Build local food security Improve the livelihoods
by offering safe, of the people in urban
affordable and healthy areaqs.

food where it is lacking.
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FARM DESIGN TO SMART FARM

........

@Design the farm in accordance withthe ... ...

space available seseeees

QQQQQQQQ

@I\/Iodel a viable organic farming business

@Optimize water and energy usage

@Create space for public use, recreation and
education on organic farming

(~/) Generate revenue for investors
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OUR SDGS Impacts

PARTNERSHIPS
FOR THE GOALS

' Green City

_*’fﬁ"
et 2o | o

GOOD HEALTH
AND WELL-BEING

|/

CLIMATE
ACTION

! g
=t

ey 8 -
-

RESPONSIBLE
CONSUMPTION
AND PRODUCTION

DECENT WORK AND
ECONOMIC GROWTH




TRIPLE BOTTOMLINE -SOCIAL
RETURN ON INVESTMENT
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Environment

1. Demand-Supply Community
Participation

2. Urban Food Waste management trend
3. Access to full system of agricultural

education for urban middle-income Commu nity Economics
people 1. New job creation- urban farmers
4. Social Innovation in awareness raising 2. New markets (markets from origin)
on food safety and food contamination 3. 40% of cost reduction on waste
management
L 4. Reduction of plastic production using
c® s s e v new petrochemicals through plastic
e recycling
cer e L
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' CIRCULAR URBAN FARMING

MODEL
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MEDIA Coverage

( T@% WASTE ETABLE
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2ND RUNNER-UP OF NATIONAL
INNOVATION AWARDS 2021
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PHONE EMAIL
+081-403-7136

LOCATION

Ratchawithi Rd. Thanon Phaya
Thai Ratchathewi Bangkok
10400

official@bangkokrooftopfarming.com
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